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Overview
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• Heatwaves predicted to increase in frequency

• European heatwave 2003 estimated over 25-

50,000 excess deaths

• Few studies in Australia

• Regional areas low number make statistical 

significance difficult (hospitalisation rates etc)

• What do the locals understand about heat 

stroke?

The rationale

http://www.ozoutback.com.au/postcards/postcards_forms/abor_children_3/Source/9.htm


• Develop and implement a heat 

warning & education program

• Educate and encourage to maintain 

hydration

• Evaluate

The campaign
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Marketing

Posters & Brochures;

• Sporting groups/events

• Meals on Wheels

• Community health/hospitals

• GP practices

• Posters in sports shops, local clubs

• Presentations to range of groups
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Media

• TV – launch, plus news interviews 

on heat wave days

• Weather news, when temp >36oC 

pre-prepared sound bite warning

• Newspaper

• Radio – pre recorded sound bites
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Evaluation
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CATI survey

• 63% participants had heard or seen 

heat health warnings

• 25% heard message Beat the 

heat:don’t forget your drink .

– Television (53%)

– Radio (28%)

– Newpapers (4%)
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Messages heard

• Drink more water (52%)

• 51% said the messages were meant 

for everybody

• 87% said the message applied to 

themselves

• More women modified their 

behaviour than men

• Overall understanding quite good
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Overall….

• Non funded messages

• Collaboration media, HCW, social 

groups and workplaces

• Probable limit to goodwill
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